€ 2010 UPDATE:

whitewave | OUR SUSTAINABILITY PATH

"°°°* | RESPONSIBLE LIVELIHOOD

At WhiteWave, we're pioneers in creating nutritious,
responsibly produced foods that people love. Being pioneers

isn't just about doing what's new. It's about doing what's right —
even when that's not the easy choice. Our 2010 data shows we have
lots to be proud of, but we know it's just the beginning. Stay tuned!
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(Delight)

COFFEE CREAMER

OUR MISSION: WE WILL BE THE EARTH'S FAVORITE FOOD COMPANY

ENVIRONMENTAL REDUCTION EFFORTS ¢ PACKAGING INNOVATIONS

GREENHOUSE GAS WATER WASTE
REDUCTION REDUCTION REDUCTION

Changes to creamer
singles packaging
reduced material
waste to landfills by
1.1 million pounds

BASE YEAR: 2008 BASE YEAR: 2007

GOAL:

16% GOAL: 15% : Packaging Goals: Increase use of
25% 30% 30%' ! materials with beneficial end-of-life

~ scenarios such as recyclability

and compostability
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7,782

total employee volunteer
hours - that's nearly 4
full-time employees a year

9,432 MILES biked to work —

that's enough to travel from L.A.
to N.Y. three times

OUR COMMITMENTS RESPONSIBLE SOURCING EFFORTS

e We will embrace tools to assess
“Return on Environment” as a
core business principle.

* We will continue our decade-long
legacy of support for renewable
wind energy.

e We will continue to champion
organic agriculture, helping keep
pesticides out of the environment.
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« Together with our partners,

we will Wtk towratd Solitishs for 93% of Horizon mil_k comes 100% of Silk b_eyerage Interr_1ational Delig_ht is
downstream recycling. from over 600 family farms products are verlﬁe_d by the committed fco sustainable
Non-GMO Project palm oil by 2015

» We will continue to leverage experts
and audits to identify opportunities
in our key impact areas like energy
and water.

oUR PARTNERS: WEH cousmumon

nongmoproject.org




